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Your brand deserves
petter than gues swork

Stop the guesswork and start making profitable dec




Reports 200+ ready to open

ﬂ Geography

 Revenue |“ Journeys + Customers

|

+ Refunds I

+ Google Ads | - WhatsApp + Subscriptions
 Stock velocity + Search Console + Meta Ads
t+ Variations + Categories  Live activity + Al traffic

& Store Allstores - 5] Period Last30days - = Compare Previousyear v

Sales, products, customers and ad spend in one

place, ready the moment your store syncs.

200+ reports.
Z€ero spreadsheets.

“‘ Margin + Cart analysis + Coupons | “ Cohorts

20.08% 14.36%
$945,000.28 $586,049.78
4,234 19
Geography
8 & United States
Geographic breakdown
—
Breakdown by country

10.03%

$358,950.50

62.7%

94.69% $293.88

Country ranking



Attribution model “ Fullmetrix ~

Tra0k every jou rney' g rame e
Get the real ROAS. e

U-shaped

Time decay

@ Alex M. 5 touchpoints - 9 days to first order

. Google Ads
9 *% Clicked a Search ad

~  Organic search
Came back from Google

0 Meta Ads

= Viewed a Reels ad

Klavivo
Opened the welcome email

First order
$184.00 - 3 items

See every touchpoint before a first order, from
ads to emails to organic. A ROAS Meta and
Google can't argue with.

X
piwe?
A GoogleAds ROAS3.93 | (O MetaAds ROAS312 | o' TikTok Ads ROAS 1.01




The real profit
behind every order.

Q Order #10482 Alex M. - $184.00 revenue - 3 items

Product costs
3 items at landed cost

35.0% -$64.40

Ad spend

15 .5% - :
Attributed to Google and Meta 2 $28.60

Shipping

Label and packaging 5. 4% -$9.90

Payment fees

3.1% -$5.
2.9% + $0.30 per order 2 $5.64

Net profit
What this order leaves you

41.0% $75.46

Product costs, ad spend, shipping and fees
pulled in automatically. See your real margin on
every order.



Build any segment.
Sync it to your ads.

i@l Placedorder  at least 3 times

<2- <34
¥ - B

-
<ot

@ Product purchased is © Vitamin C Serum

@ Total spent greater than $200 v

@ Email subscribed equals v Yes

Filter contacts on orders, products, spend and behavior. Push g
the list to your ad platforms in one click.

00 Meta Ads A, Google Ads " TikTok Ads @ Pinterest Ads 5 Microsoft Ads



Pixels miss sales.
Fulimetrix won't .-

B | Last 30 days Purchases your ad platforms actually saw

B Server-side
S Orders in your store
Synced from your store

Meta Ads
(PN}

Purchases seen by the pixel

i)

Google Ads
Purchases seen by the tag

TikTok Ads / \
o — ~——

w -21.3% 1,011

Purchases seen by the pixel

Fullmetrix server-side

Every order, with first-party data ROAS ROAS ROAS

~ +42% N ~ +27% & ~ +52%

v 100% 1,284 J

Every order goes server-side to Meta, Google
and TikTok with your first-party data.



Track every cart.
Recover lost sales.

& Last 30 days Every cart on your store

8,346

o =) Carts started
' Every add to cart, live from your store

6 i Converted ~ 16.3% 1,363

Became an order

Abandoned
Left before checkout

“w 83.7% 6,983

Most abandoned
= Hand Repair Cream

Who left, and what
Name, email, items and coupons

Each cart shows the customer, products and
coupon, plus a link to bring them back.

Cart 0495b244

Today, 3:24 PM - 3 items

Maya Watson
' 2 previous orders

Hand Repair Cream
LUMI-HND-75 -

Velvet Gel Cleanser
LUMI-VLT-150 -

Rose Hydration Toner
LUMI-ROS-150 -

<’ Recovery link

x1

x1

x1

o] $72..00

Customer

$20.00
$28.00

$24.00



Your KPIs, delivered.
Straight to your Inbox.

Lumi
From October 19, 2026 to October 25, 2026

Pick the KPIs that matter

Revenue, orders, refunds, top sellers and more. PERFORMANCE

Revenue +12.4% Orders +8.1%

Set your own rhythm €48 y 920.00 612

Daily, weekly or monthly, at the hour you choose.

Avg. order value +3.9% New customers +15.7%

Send it where your team is €79 . 93 214

To any inbox, and to your Slack channels.

Get your key numbers by email or Slack. Set it up m EMAIL
: 6 recipients
once, and that's it.



Every export you need.
On autopilot.

Columns 5 of 84 selected

' B Sales team sheet
“ Order number + Billing city ’ “ Order date + Coupon code Google Sheets, a new tab every week

L

q

l ﬂ Customer + Payment method + Product SKU
Order number Order date Customer Total UTM Source
. #10488 Oct 25 Emma R. $126.00 google
- Landing page + Tracking number I “ UTM Source
L - #10485 Oct 25 Lucas B. $89.50 klavivyo
- Customer device + Shipping country - Referrer t Discount total R Det kel $212.40 meta
#10441 Oct 24 Noah P. $64.90 organic
Product category + UTM Campaign 6 #10403 Oct 23 Mia L. $148.00 tiktok

Oct5 Octi2 Oct19 | Oct26 |

2 Segment Repeatbuyers v % Every Monday ® At 9:00 v
o #isales

Slack, with the row count

v Posted

No more exporting by hand. Your data lands in
Google Sheets, Slack or your inbox, every week. s v Sent



Capture contacts.
Effortlessly.

> Exitintent

WELCOME OFFER

10% off vour first order

Show it at the right moment
Exit intent, scroll, time on page or nth visit.

Capture email and phone
With consent saved for email, SMS and WhatsApp.

® send me offers by email and SMS

Reward with a unique code Unlock my code

One code per sign-up, created in your store.

: i Yourein, Lea. . WELCOME-7K2Q ©
Every sigh-up becomes a contact, ready for your Your 10% code, valid 30 days - —

segments and audiences.



Ask your store,
In Claude or ChatGPT.

g Fullmetrix Assistant connected to your store and ad accounts

Which products lost margin this month?
Alex M. - Lumi Skincare

6 @ Your store and ad accounts
1,284 orders, product costs, Meta and Google spend

. 3 3 products fell below 20% margin.

Meta spend on them doubled since September.

Vitamin C Serum

Night Cream

Face Mist

Ask our assistant, or the Al you already use.
Answers come from your real orders, margins
and ad spend.




How did they find you?
Just ask them.

One question after checkout. Every answer is
tied to its order in your reports. g ediEm

One last question

How did you hear about us?

d" TikTok

B@H +!5 I"z!‘ G Google search

Word of mouth

56 customers came by word of mouth
A channel no ad pixel can see

@ Popup, flyout or embed New or returning Day by day trends Oth
er

Send my answer




Thank vou.
Questions?

Connect your store in minutes and start making
profitable decisions.

fullmetrix.com

Start your free trial today

v ) Free trial v ) No commitment v Live in minutes




